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Alibaba Cloud coming to Australia 
Alibaba Cloud is coming to Australia as part of a wave of expansion outside of its do-
mestic China market where it dominates. 
 The China e-commerce powerhouse has announced it will launch a datacentre in 
Sydney before the end of the year. CommsDay understands that the expansion is being 
led by Raymond Ma, who is the head of ASEAN and ANZ for Alibaba Cloud. Former-
ly based in Beijing in a prior executive role with Alibaba, Ma has been working out of 
Singapore and Sydney this year in preparation for the launch. 
 CommsDay can also reveal that former 
VMWare executive David Green joined 
Alibaba last month and will head its alli-
ances and channels for ANZ. Green was 
most recently the head of business for 
VMWare in Australia. 
 Other datacentres have also been announced for Dubai, Frankfurt and Japan in the 
same timeframe. 
 The firm said in a statement that “Alibaba Cloud will bring its most popular cloud 
services in data storage and processing services, enterprise-level middleware, and cloud 
security services to the Australian market. A dedicated team will be based in Australia, 
and build up a cloud ecosystem with local technology partners to drive cloud and big-
data business in the region.” 
 “Alibaba Cloud has contributed significantly to China’s technology advancement, 
establishing critical commerce infrastructure to enable cross-border businesses, online 
marketplaces, payments, logistics, cloud computing and big data to work together seam-
lessly. We want to establish cloud computing as the digital foundation for the new glob-
al economy using the opportunities of cloud computing to empower businesses of all 
sizes across all markets,” said Alibaba Cloud president Simon Hu, who is travelling to 
Sydney next week for a media launch for the data centre. 
 Alibaba Cloud technology supports all of Alibaba’s online marketplaces and facilitat-
ed 175,000 transactions per second during peak traffic spikes during a recent Chinese 
shopping festival. “The festival showcased the capabilities not only of the cloud, but 
also a number of other areas, such as virtual reality, thus helping to redefine technolog-
ical boundaries,” it said. 
 Presently Alibaba Cloud has datacentres in mainland China as well as Hong Kong, 
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Singapore and the United States. 
 Alibaba is going it alone with its Australian business unlike elsewhere where it is 
partnering, for example, with Vodafone in Germany and Softbank in Japan. 
 In expanding its global reach, the firm is aiming to become more competitive with 
IBM, Microsoft, Amazon and Google (Alphabet) which currently dominate the interna-
tional market. 

Grahame Lynch 

  

NBN signs Netcomm Wireless for FTTC DPU deal 
NBN has signed up prominent Australian technology supplier, Netcomm Wireless, to 
supply distribution point units for its fibre-to-the-curb network – recently expanded to a 
footprint of up to 700,000 premises. 
 Pushing fibre to a telecom pit outside a premise and then linking into a DPU that 
uses existing copper for the final short connection into the home, FTTC promises a 
balance between the cost and time savings from 
FTTN and the faster speeds of FTTP.  NBN had 
been initially conservative with its ambitions for 
the technology, also known as fibre to the distri-
bution point, unsure whether it would reach ma-
turity in time to underpin a substantial part of its 
network rollout; the firm had originally planned 
to use it to connect some 300,000 premises. 
 However, when in late September NBN an-
nounced that it would abandon plans to use Op-
tus’ HFC cable assets, FTTC neatly filled the re-
sulting gap – particularly given that NBN had 
been running trials of the tech for several months in Sydney and Melbourne and hit 
speeds of 100Mbps downstream and 40Mbps upstream, equivalent to its highest tier 
FTTP plans. 
 For the initial FTTC trials, CommsDay understands that Corning provided the 
DPUs. But for the commercial deployment of FTTC services, it is Netcomm Wireless 
that will supply specifically designed one- and four-port DPUs and related services un-
der a master equipment and services supply agreement. 
 Netcomm already has a commercial relationship with NBN, supplying network ter-
mination devices for its fixed wireless rollout, but also lists fibre and cable to the distri-
bution point products in its portfolio.   It’s not clear at this stage whether key technolo-
gy partner Nokia had also been in the running to provide the FTTC kit. 
 “Whilst no particular unit volumes are contained in the agreement we are of the 
view that this will be a material contract to Netcomm Wireless, and will have a material 
impact on the company's revenue in the coming financial years,” said the supplier. 
CEO David Stewart also said the firm’s FTTC solution had “broader, global applica-
tions that will open up additional partnership prospects offshore, as we have done with 
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Netcomm Wireless' fixed wireless solution.” 
 “NBN is delighted to bring Netcomm Wireless on board as a technology partner. We 
have tested FTTC over the past year and we're confident we can now deploy the tech-
nology in areas where it makes better sense from a customer experience, deployment 
efficiency and cost perspective,” said NBN chief network engineering officer Peter 
Ryan. “Delivering FTTC will not only allow us to deliver speeds of up to 100/40Mbps 
using VDSL but will also allow us to offer even faster speeds in the future with some of 
the new technologies that are becoming available.” 
 NBN is considering the use of next-gen copper acceleration technologies, such as 
G.Fast or Nokia’s own XG-FAST technology, over the much shorter copper loops made 
possible by FTTC. A month ago, it recorded peak aggregate speeds of 8Gbps over 30m 
of 0.4mm twisted-pair copper in lab trials of XG-FAST. 

Petroc Wilton 

 

Australian cloud market on the rise,  
IaaS set to hit $1 billion mark: Telsyte 
Australian cloud uptake and spending is soaring, with the infrastructure-as-a-service 
market growing by over 60% and set to pass the A$1 billion mark by 2020, according 
to new research from Telsyte. 
 According to the firm’s latest infrastructure and cloud report, more than a third 
(34%) of Australian enterprises now have a “cloud first” policy, which is outweighing 
restrictions on cloud use and further driving uptake. 
 “As more global providers have extended their infrastructure to Australia, the data 
residency arguments for not using cloud have waned,” said Telsyte senior analyst Rod-
ney Gedda. 
 According to the Telsyte research, selective cloud use is favoured by Australian CIOs 
over blanket off-premises adoption as applications like content management, backups, 
DR and software development are moved to pure clouds and managed service provid-
ers. In addition, the research found reliability and support factors far exceeded cost 
considerations for organisations when choosing a managed service provider or pure 
cloud provider. 
BILLION DOLLAR MARKET: According to the infrastructure and cloud report, the 
IaaS market will reach A$621 million this year, with more than half of CIOs surveyed 
by Telsyte planning to invest more in IaaS in the next 12 months. This will rise to 
A$1.049 billion by 2020. Telcos are seen as both consumers and providers of IaaS. 
 The report shows big data analytics, storage, IoT, artificial intelligence and process 
digitisation are all driving the demand for cloud services as enterprises work towards 
modernising legacy systems. Fewer than 10% of organisations with greater than 20 staff 
are not using any form of IaaS, indicating cloud services have quickly become a main-
stream way of delivering IT infrastructure in Australia. 
 The study also debuted Telsyte's cloud computing maturity model for the Australian 
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enterprise market, which segments companies by six levels of maturity. Findings show 
that despite cloud uptake growing strongly, only 30% of organisations are in the top 
two most mature levels. 
 “The use of cloud aligns well with Australian enterprise ICT and business priorities; 
however, we still have some way to go before most organisations are using cloud to its 
full potential,” Gedda commented. 
PRIVATE CLOUD UPTAKE: Meanwhile, in addition to the growing appetite for pub-
lic cloud services, Australian CIOs are investing in private cloud technology to enable 
more rapid service delivery, according to Telsyte. Some 78% of enterprises are building 
or planning to build a private cloud. 
 Gedda told CommsDay that private cloud is also on the roadmap for a number of 
telcos, particularly to run mission-critical apps such as billing and service delivery in the 
future. He said that for such applications a private cloud architecture would also help 
facilitate network function virtualisation deployments for telcos.   
 “There are many applications where it still makes business sense to deploy on private 
infrastructure, but having the agility to pick and choose the right cloud service for any 
application is the big promise of hybrid cloud,” Gedda said. 
 The adoption of cloud networking, or networking-as-a-service, is also growing along-
side its server and storage counterparts, with nearly 30% of enterprises using some 
form for NaaS – from VPNs to firewalls and application acceleration. “There are big 
opportunities for NaaS to improve operations and drive innovation as much of the 
complexity burden of network services is taken away from the customer,” Gedda con-
cluded. 
ORACLE DIGITAL HUB: Oracle Australia has also reacted to the growth in cloud 
takeup. It has just announced plans to build a digital sales hub in Sydney to house a 
new team of over 200 digital sales professionals aimed at helping more mid-size organi-
sations transition to the cloud. 
 Oracle ANZ MD Rob Willis said the new digital team would deliver support to cus-
tomers using the latest tools. “Cloud is changing the heart of business in Australia, and 
at an unprecedented pace; we are seeing companies selecting and starting to use their 
new platforms in less than six weeks in some cases,” Willis noted. 

Geoff Long 

 

Telco Build takes off with Vocus,  
nearly 70 more firms on board 
Web-based telco directory platform Telco Build is hitting its straps, with Big Four fixed-
line player Vocus on board alongside almost 70 more companies in the telco field. 
 As revealed by CommsDay, the platform – founded by Michael Fama, a veteran of 
Amcom, Megaport, Pipe Networks and Telstra who is now working at Vocus himself  – 
launched last year. The objective was to connect telco contractors and suppliers directly 
with network builders, project managers and other potential customers large and small. 
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 Over a year later, the project is expanding rapidly. Fama told CommDay that along 
with a totally overhauling its website with a ‘latest happenings’ section and other new 
features, Telco Build had reached sufficient scale that it had subdivided its directory 
into three sections: contractors, suppliers/vendors, and carriers/ISPs. “We’re currently 
promoting just shy of 70 quality telco companies, with nine of those having an interna-
tional presence,” he said. 
 Big-name signups include Superloop, Prysmian, Warren and Brown and Kordia 
along with Vocus, and Fama is in discussion with other major carriers. Telco Build has 
also added a number of specialised heritage organisations or environmental consult-
ants to its roster – MK Environmental, Epic Environmental and Commplan – making 
it easy for members to check when they are planning work that might impact areas of 
environmental significance. 
 “We’ve recently expanded to New Zealand, so it’s an ANZ telco marketplace now – 
and just last week we sent out our first newsletter!” added Fama. “We’re definitely on 
plan for what we set out to achieve.” 
 Telco Build has waived its initial A$50 registration fee and now offers two plans: a 
free signup allows members to post tenders, search job listings and access special offers, 
while the A$20 per month plan additionally enables members to become marketplace 
partners, bid on tenders, advertise jobs and advertise special offers. Fama said the pro-
ceeds were going back into the website, along with some charity support; Telco Build 
donates A$1 to charity per month per subscription and is currently supporting animal 
welfare group Oscar’s Law. 

Petroc Wilton 

 

SBS picks Ericsson for media delivery services 
Ericsson has scored an exclusive contract to provide media delivery services for Austral-
ian public service broadcaster SBS, following a competitive tender process. 
 While the vendor is well known in the telecoms space for its network technology, 
broadcast and media services is also a major part of its portfolio. It distributes over 2.7 
million hours of programming in more than 90 languages for more than 500 TV chan-
nels worldwide, and has worked with a very wide range of broadcasters and content 
producers including the BBC, FOX, Sky, Liberty Global, TV5Monde and HBO. 
 The new deal will see Ericsson aggregate, prepare and deliver content from multiple 
owners and distributors worldwide through its broadcast and media services hub in 
London, delivering media assets directly into SBS headquarters in Sydney. The firm 
will also provide quality control and full technical metadata in line with SBS’ technical 
and editorial specifications. 
 “This is a fantastic milestone for SBS’s Acquired content delivery and technology 
teams; transitioning from a manual delivery process to a digitised process when receiv-
ing international content,” said SBS CTO Noel Leslie. “It gives us a more streamlined 
and efficient way to aggregate programs for our audience who enjoy watching global 
content.” 
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 The new contract win follows another deal between SBS and Ericsson earlier in the 
year for Ericsson to provide both live and file-based captions for SBS TV. 

Petroc Wilton 

 

Mobile phone market continues  
down against last year: IDC 
The Australian mobile phone market has recorded its sixth straight quarter of year-on-
year decline, according to the latest data from IDC. In the third quarter of 2016, the 
firm found that 2.06 million mobile phones were shipped, compared to 2.2 million for 
the same period last year – representing an 8.2% year-on-year decline. 
 Despite the recall of Samsung’s Galaxy Note 7, however, 3Q16 was still the best 
quarter of the year to date. A 12.6% quarter-on-quarter rise in 3Q16 came on the back 
of momentum gained from Apple’s new iPhone 7 launch. Most phones shipped were 
smartphones – 1.96 million handsets – while the remainder were feature phones. 
 IDC Australia market analyst Bilal Javed said the market also saw a rise in shipments 
from vendors offering devices in the low to mid-priced bracket. “Shipments were main-
ly driven through the open market as well as the pre-paid channel as established ven-
dors such as Alcatel, Huawei, Motorola, and OPPO aim to establish their footprint in 
Australia,” Javed said. 
 Apple continues to lead the smartphone market in Australia, growing its market 
share from 40.4% to 46.4% in 3Q16 and riding on the momentum of its new iPhone 
7 launch in September. However, despite the launch, Apple still experienced a 0.3% 
decline YoY, highlighting the struggles of the overall smartphone in Australia market as 
demand flattens. 
 “As the market matures, incremental innovation will not be enough to drive positive 
results as consumers believe the added features do not warrant an upgrade, especially in 
the high priced segment,” added Javed. 
 The recall of the Galaxy Note 7 has also dented Samsung’s push to go head to head 
with Apple in Australia significantly. Samsung, which was gaining share since the 
launch of the S7/S7 Edge, held 32.9% of the market in 2Q16. This has now fallen 
back to 26% in 3Q16. 
 Meanwhile, Alcatel continues to consolidate devices by owning the low-price seg-
ment and growing to just over 6% of the smartphone market in 3Q16. Low-priced de-
vices available exclusively through operators allow them to branch out and reach a wid-
er audience. 
 ZTE has also now gained a 5.2% share of the market as it increases channel partners 
with the aim of targeting audiences looking for low-priced devices on a temporary basis, 
such as travellers. And Huawei continues to invest in the Australian market, according 
to IDC, which noted large volumes of low-priced (<A$150) devices such as the Y3II 
and Y6 Elite being shipped through telco partners. 
 IDC expects some growth in Q4, particularly as Apple gains momentum with the 
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iPhone 7, low/mid-priced devices gain mass consumer acceptance, and new players 
such as Google and HP enter the market. However, it also suggested that the market 
would flatten again through 2017. 

Geoff Long 

 

Oracle buys Dyn 
Oracle has announced that it will acquire Dyn, the internet infrastructure company 
that recently gained global recognition as the target of a massive distributed denial of 
service attack powered by connected Internet of Things devices. No financial details for 
the deal were released. 
 According to Oracle, the Dyn acquisition will help the firm to optimise its internet 
applications and cloud services for customers. 
 “Dyn’s solution is powered by a global network that drives 40 billion traffic optimisa-
tion decisions daily for more than 3,500 enterprise customers, including preeminent 
digital brands such as Netflix, Twitter, Pfizer and CNBC,” Oracle said. “Adding Dyn’s 
best-in-class DNS solution extends the Oracle cloud computing platform and provides 
enterprise customers with a one-stop shop for infrastructure-as-a-service and platform-as
-a-service.” 
 The integration of Dyn into Oracle’s cloud services will allow customers to get 
“unique access to internet performance information that will help them optimise infra-
structure costs, maximise applications and website-driven revenue and manage risk,” 
added Dyn chief strategy officer Kyle York. 

Tony Chan 

 

Mission accomplished:  
Connected Lighting Alliance 
An industry group founded to promote connecting lighting says it has achieved its 
goals and is no longer needed. According to the Connected Lighting Alliance, it has 
accomplished its goal of converging the lighting industry in support of the use of open 
protocols, thus it will now dissolve its organisation. 
 “When TCLA was created, consumers and users faced a confusing landscape of wire-
less lighting connectivity standards, which posed potential confusion to consumers and 
a threat to growth in this young market,” said TCLA chair and Lutron Electronics VP 
Pekka Hakkarainen. “By bringing together the leading companies in the lighting indus-
try to develop the technical market requirements for wireless lighting applications and 
identifying key organisations to adopt its recommendations, TCLA has accomplished 
its primary mission, and is comfortable with its partner organisations continuing to 
drive the market forward.” 
 In its parting recommendation, TCLA endorsed ZigBee 3.0 as the networking plat-
form for consumer lighting applications and the Thread Group as the ongoing develop-
er of suitable network-layer protocol for indoor professional lighting applications. 

Tony Chan 
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TELSTRA TO PICK UP NZ SECURITY ANALYTICS FIRM COGNEVO 
Telstra has entered into an agreement, subject to certain conditions being met, to ac-
quire the assets of Cognevo, a New Zealand based security analytics provider. Cognevo 
is part of the Wynyard Group that is in administration. “Telstra is an existing Cognevo 
customer and we are acquiring the assets to further enhance the capabilities of our 
managed security services offer for customers in Australia and globally,” said a spokes-
man. 
 
RECORD NZ UFB CONNECTIONS LAST QUARTER 
New Zealand’s UFB now has over 300,000 premises connected, with almost 50,000 
connections made in the quarter to September 2016 according to new figures released 
by comms minister Amy Adams. 288,700 premises were connected out of a possible 
one million by the end of September, increasing to 300,000 by mid-October. “Uptake 
nationwide has increased to 28.3 per cent,” said Adams. “The overall deployment of 
UFB is five per cent ahead of schedule at over 69% complete, with 13,342 new end us-
ers added to the market this quarter.” 
  
NOKIA CONFIRMS 2017 SMARTPHONE RETURN 
Nokia has given official confirmation that it will return to the smartphone market next 
year with a new product. According to online reports, the confirmation was part of a 
corporate presentation by Nokia last week. No details of an actual device were availa-
ble, but it is understood Nokia will select Google’s Android as its operating system. 
 
OFCOM EXCLUDES BT FROM SPECTRUM AUCTIONS 
UK regulator Ofcom has barred BT and its mobile subsidiary EE from bidding on new 
spectrum in a planned auction scheduled for next year, on the grounds that BT already 
holds a dominant share of usable frequencies. Ofcom said its decision was based on 
concerns that further spectrum acquisition by BT “could harm competition in the next 
few years.” At present, BT and EE hold 45% of all deployable spectrum in the UK, 
nearly double that of nearest competitor Vodafone (28%) and more than O2 (15%) 
and Three (12%) combined. According to Ofcom, the ban will only scale back BT/EE’s 
spectrum share to 42%. 
 
ON THIS DAY 10 YEARS AGO: FROM THE COMMSDAY 2006 ARCHIVES 
Telstra BigPond GMD Justin Milne made the hard-hitting claim that the free ride for 
Web 2.0 giants like Skype and Youtube using other people’s networks and copyrighted 
content was about to come to an end, in an argument critical of net neutrality... the 
federal government claimed ‘public interest immunity’ for advice tendered by the Aus-
tralian Competition and Consumer Commission to communications minister Helen 
Coonan regarding the economics of deaveraged versus averaged unbundled local loop 
pricing... the Australian Competition and Consumer Commission reaffirmed it would 



not heed calls by some competitive carriers to regulate wholesale access to Telstra’s new 
3G network and its freshly launched ADSL2+ network. 
 
COMMENT BY KEVIN MORGAN 
 

No level playing field with NBN’s cheap debt 
One of the central pillars of the groundbreaking 1993 Hilmer competition policy re-
forms was the concept of competitive neutrality: that government businesses should 
not enjoy any competitive advantage, such as lower borrowing costs from public owner-
ship.  Now NBN has offered its own take on the concept. No private sector operator 
should hold a competitive advantage over it, because it is deploying innovative and cost 
effective technology such as fixed wireless. NBN wants wireless operators to be caught 
in the same regulatory net that has strangled private sector investment in superfast 
fixed line broadband. 
 It also wants the few superfast fixed networks that predated it brought under the reg-
ulations, meaning no network can undercut it.  Clearly NBN has important work to do 
and it demands a level playing field.  No-one should be allowed to undermine it merely 
because they are opportunistic.   
 That would be fair enough, if there actually was a level playing field and NBN was 
not the beneficiary of massive advantage from government ownership. But as the deal 
on debt funding reveals, competitive neutrality is out the window – and the A$19.5 bil-
lion to be provided by the government suggests there is no end in sight to the favours 
NBN’s owner is prepared to grant.  
 The deal comes on top of A$29.5 billion in equity the government may have little 
chance of ever seeing again, privatisation notwithstanding, and government guarantees 
for the payments to Telstra which the 2016/17 budget papers show now stand as a 
A$4.3 billion liability. 
 On announcing the funding deal, shareholder minister Mathias Cormann was re-
freshingly forthcoming, given the fog that usually surrounds NBN’s finances. The fi-
nance minister told Commsday that “the interest rate will comprise the four year swap 
rate at the time the loan is entered into, currently 2.61% per annum, plus a margin to 
reflect NBN’s credit rating, establishment and hedging costs (approximately an addi-
tional 1.10% per annum).” 
 That means NBN is set to borrow A$19.5 billion over the next four years at around 
3.71% per annum. 
 That is a staggering hit to the government’s bottom line at a time of constraint and 
the deal is even more extraordinary when considered in the industry context. NBN is 
borrowing more money in four years than Telstra owes in total. 
 In mid-2016 Telstra had net debt of A$16 billion. In an August 2016 note, Moody’s 
credit rating agency commented on Telstra’s borrowing costs, observing that “the inter-
est cost on the 10-year EUR 750 million bond issued in April 2016 was 4.165% and 
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that is the all-in cost swapped back into AUD.” “This situation compares to an average 
borrowing cost of 5.6% for FY2016,” added Moody’s. 
 So NBN is able to borrow at lower cost than Telstra, despite Telstra holding a 
Moody’s A2 credit rating. That high rating is a function of Telstra’s strong balance 
sheet as well as its earnings before interest, tax, depreciation and amortisation of 
A$10.5 billion on revenues of A$27 billion. 
 Although NBN Co has obtained ratings from major agencies which CEO Bill Mor-
row said had come as a “pleasant surprise,” we don’t know what the ratings were. 
Frankly, any advice short of ‘the NBN is a financial basket case that should be wound 
up’ was no doubt welcome! 
 With revenue of $421 million and EBITDA losses at A$1,572 million for 2015/16, 
one doubts that NBN could have received a credit rating comparable to Telstra’s. This 
is especially so when, as leading analyst Ian Martin points out, it will still be cash nega-
tive in 2020 even on its own optimistic business plan.   
 Yet despite these realities NBN is borrowing at a cost which even Telstra can’t match 
and which smaller industry players can only dream about.   
 It was NBN’s balance sheet that meant the government had no option.  With the 
government guaranteeing such liabilities as Telstra payments it would have had to offer 
a similar guarantee for NBN’s debt – so why not just cut to the chase and loan the 
money directly? 
 Such realities cut no ice with the federal opposition, which deemed the move yet an-
other broken promise and backflip by the government – conveniently forgetting that, if 
anyone had done a backflip on private funding of the NBN, it was the Labor party. 
Though shadow minister Michelle Rowland says she vividly remembers the day the 
NBN was announced, she seems to have forgotten the substance of then-prime minister 
Kevin Rudd’s announcement. 
 On outlining the A$43 billion plan in April 2009, Rudd said the government would 
be seeking private equity for the rollout. Nothing further was heard of that plan, for 
the simple reason that no investor in their right mind would have sought equity in the 
NBN. 
 Similarly no investor today would loan money to NBN without an explicit govern-
ment guarantee, even with the regulatory belt tightening it’s seeking to cement its mo-
nopoly. But if monopoly is the price that has to be paid for NBN’s important work – 
delivering Netflix to every household without buffering – then it, like a A$19 billion 
blowout in the deficit, is a small price to pay. 

Kevin Morgan 
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